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Ideas, Tools, and Resources for Climate
Action

202Iinto 2027



“What Can |l do to
Fight Climate Change?”

Our IS to answer
that question and help
people take

effective action....

Climate Steps is a unique,
501(c)(3) nonprofit
that expands individuals’
climate action potential
via a
knowledge hub PLUS community.

Our 2026 into 2027 Challenges:

Open New Opportunities by Expanding
IT Tools that link to Partners

Build an employed base



W Challenges People Face

* Challenge 3 — Finding the resources
and opportunities to take action.

How can | find a renewable energy provider?



https://www.bhg.com.au/easy-changes-to-live-a-more-sustainable-life-at-home
https://www.bhg.com.au/easy-changes-to-live-a-more-sustainable-life-at-home
https://www.bhg.com.au/easy-changes-to-live-a-more-sustainable-life-at-home
https://greenneighborchallenge.org/About
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Impact:
Diverse actions by diverse people

* Solar panels, heat pumps, & clotheslines on clover yards
e Testifying at town halls

e Creation and funding of DC’s Tool Library

* Transportation shifts to trains

Consulting businesses formed (2)

Tree-planting events, citizen science

Collaborations, e.g., art group switched to climate art

With Earth Hero partnered app - 200K users have
completed 1 million actions

“My entire mindset has been changed due to Climate
Steps. Every time | have a decision to make, | now think
of the connection to climate change.” — Amy C.




1&2: Knowledge and Community v/

1. LEARN Science-Based facts on
effective action.

2. SHARE Information and GAIN
Feedback, via Website, Partners,
& Social Media (SM)

3. MENTORING on SM

4. PLANNING Tools and
RESOURCES on Website

3. Tools and Mentoring

5. Tools to Rate impact,,
Personalize, Prioritize, i.e.,
CHOOSE

6. More social MENTORING
around Planning

7. FIND OPPORTUNITIES via links
(Citizen Science, Energy/IRA)

Addressing Challenge 3 - Finding
Resources and Opportunities:

4. Opportunities

9. Widespread Connection to
Actual OPPORTUNITIES.

10. Widespread MENTORING.
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mailto:annette@climatesteps.org

CLIMATE
S EXTRAS



CLIMATE

STEPS

www.climate
steps.org:

Components — Website & Social Platforms,

10,000+ followers

(Our main forum)

Personal, Social, & Political Steps to Fight Climate Change

The problem of climate change can feel overwhelming and may make one feel helpless. But we are not by any means. We as

regular people, public citizens, consumers, and community members can make a difference. Climate Steps™ highlights steps both

big and small that will help us rackle climate change. We show how impoctful various steps can be - ond how to make them more

impactful. The future is up to us - to change both our systems and our cufture. Come learn how we each and together can take

climate steps.

Articles Steps

Learn. Be inspired. See what you can do.
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Resources

\ 4

Parents & Teachers

Get started!

Info and activities For Families.

Personal Planning Tools

Qutline and monitor progress.

=

Forum

Forumychat o

O) 4510

www.fb.com/Climate/steps

www.fb.com/groups/ClimateSteps

www.linkedin.com/company/climate-steps

https:

www.patreon.com/AnnetteandHerSteps

https:

www.Instagram.com/Climate_steps

twitter.com/ClimateStepsUS

https:


about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
http://www.fb.com/Climate/steps
about:blank
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EXTRAS

()

Where | am

My neighborhood is:
O Urban
O Rural
O Suburban
O Other

For my living situation, I:
O Rent an apartment
O Own a home with a yard
O Own a home without a yard



Two Women in a Retirement Home

Now = Citizen
Climate Lobby,

e Two women ‘

“trapped” 528 chapters,
@ Gave talkto him and said major bills
retirement he needed to passed.
home with 13 start 200,000+
® Started talks attendees workshops. members
on climate 2007,2008
change
dangers
Marshall, a
real estate Be those two women.

broker



Homeowner Requests Government
Change

‘ DC. Public
‘ Joined a Service

regulatory Commission
@ The committee working ruled in favor.
recommended group So now

S Eileds he file a organized by residents can
complaint in commentona government. have up to
DC about regulatory double the
limits on docket. Did. ROWEF INPUE 45
residential they use, and
solar. can sell it.

D.
Roodman



Four Critical Areas for Individuals

e Citizen Science

* Creating action “Ripple” effects in our Culture

* Passive v. Active
* Inserting ourselves into decision-making — government and corporate

* Changing our infrastructure — utilities, pipelines, transit.

First ‘proposers’ yield a huge change.



Climate Steps - Metrics of Success

To have increased the number of members and information users of the
platform annually by 10% for each of the first 5 years.

With the start of the new Search Action Tool - a significant increase in the
measurable impact of users, relative to the general population, on at least 2 of
the 4 below within 3 years:

* on carbon (CO2e) emissions by participants and to the second order of their
connections.

* on the creation of greener infrastructure
* on the change to carbon-free energy sources, and
* on resulting community resilience.
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